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<span><span style=""padding:0pt Opt Opt Opt;""><span style=""font-
style:italic;"">Lincoln, Inc.</span><span> is an engaging examination
of the uses and abuses of the sixteenth president's image in America
today. Whether in political campaigns, blockbuster films, school
pageants, or soft drink advertisements, the use of the Lincoln image
reveals who we think we are as a nation, and who we wish we could be.
</span></span></span>



