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Many professionals in the Library and Information Services (LIS) area are
using Web 2.0 to deliver content and reaching out to connect with

library users. This book applies these technologies to help shape your
own career development plan. Increased online connectivity has opened
up new opportunities for professionals to network, learn and grow in

their careers; in an online world, where many of us have a digital
footprint already, new rules apply. This readable guide builds on the

solid foundation of previous library career books. The social

networking tools described will supplement the trad
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Conquer the complexities of this open source statistical language R is
fast becoming the de facto standard for statistical computing and
analysis in science, business, engineering, and related fields. This book
examines this complex language using simple statistical examples,
showing how R operates in a user-friendly context. Both students and
workers in fields that require extensive statistical analysis will find this
book helpful as they learn to use R for simple summary statistics,
hypothesis testing, creating graphs, regression, and much more. It
covers formula notation, complex s



