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To be a successful leader, you need to get results. To get results, you
need to set priorities. This book can help you do a better job of setting
priorities, recognizing the personal values that motivate your decision
making, the probable trade-offs and consequences of your decisions,
and the importance of aligning your priorities with your organization's
expectations. In this way you can successfully meet organizational
objectives and consistently produce results.
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The godfather : the gun, the pen, and the cannoli -- Field of dreams :
foul balls and blurry lines -- The big Lebowski : bowling, gender,
temporality, and other "what-have-you's" -- The village : egalitarianism
and the political anthropology of the possible -- Jaws : knowing the
shark.

Certain Hollywood movies are now so deeply woven into the cultural
fabric that lines of their dialogue - for example, 'Make him an offer he
can't refuse' - have been incorporated into everyday discourse. The
films explored in this book, which include The Godfather, Jaws, The Big
Lebowski, Field of Dreams and The Village, have become important
cultural myths, fascinating windows into the schisms, tensions, and
problems of American culture. Hollywood Blockbusters: The
Anthropology of Popular Movies uses anthropology to understand why



these movies have such enduring appeal in this age of fragmented
audiences and ever-faster spin cycles. Exploring key anthropological
issues from ritual, kinship, gift giving and totemism to literacy,
stereotypes, boundaries and warfare, this fascinating book uncovers
new insights into the significance of modern film classics for students
of Film, Media, Anthropology and American Cultural Studies.



