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This book constitutes the refereed proceedings of the Third
International Conference on Virtual and Mixed Reality, VMR 2008, held
in San Diego, Ca, USA, in July 2008 in the framework of the 13th
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International Conference on Human-Computer Interaction, HCII 2009
with 10 other thematically similar conferences. The 71 revised papers
presented were carefully reviewed and selected from numerous
submissions. The papers accepted for presentation thoroughly cover
the thematic area of Virtual and Mixed Reality, addressing the following
major topics: interaction and navigation in virtual and mixed
environments; design , development and evaluation of VR
environments; haptics and tactile interaction in VR; and VR
applications.
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If you are prepared to connect with China, it will make all the
difference. Joan Turley provides all the signposts and insights to help
those working with China understand the value of relationships and the
importance of people as the key elements in making business and
everything else work. This extremely powerful book will unlock your
ability to build working relationships with China, for mutual success.
""The book provides an invaluable reference for all businesses with any
current or future interest of building a successful relationship with
China. This is a topic that is as com


