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This book examines ageing in the context of the many faiths and
cultures that make up Western society, and provides carers with the
knowledge they need to deliver appropriate care to people of all faiths.
Chapters are written by authoritative figures from each of the world's
major faith groups about the beliefs and practices of their older people.
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Sommario/riassunto This reprint book 'Communication in Pharmacy Practice' is launched to
help improve communication practices by increasing knowledge of
different aspects of communication in pharmacy practice. The book
consists of recently published research articles and illustrates that
pharmacy communication is a research subject that is investigated
globally and from many perspectives. The overall pharmacy
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communicational themes investigated and discussed in this book are as
follows: Communication between health care professionals;
communication between pharmacists and patients in the context of
both prescription and over-the-counter (OTC) medicines; and factors
impacting communication. There are many challenges for
communication in pharmacy practice today, and several are highlighted
in this book. A central conclusion to the research contributions of
several of the authors is the specific need to further develop direct,
face-to-face communication between pharmacy staff and
patients/consumers including tools to better address patient's needs.


