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Anti-American feeling is at an all-time high. Other nations and cultures
have singled out our businesses, government, and way of life for harsh
scorn, widespread resentment, even violence. Rebuilding Brand America
is an exploration of anti-Americanism, from its causes and earliest



manifestations to current efforts to mitigate it. Martin explains why
many of these efforts failed, and reviews the many prescriptions
formulated by more than a dozen task forces.



