1. Record Nr.
Autore
Titolo

Pubbl/distr/stampa
ISBN

Edizione

Descrizione fisica

Disciplina
Soggetti

Lingua di pubblicazione
Formato

Livello bibliografico
Note generali

Nota di bibliografia
Nota di contenuto

Sommario/riassunto

UNINA9910959536903321

Hilmes Michele <1953->

Network nations : a transnational history of British and American
broadcasting / / Michele Hilmes

New York, : Routledge, 2012

1-136-91118-9
1-280-68440-2
1-136-91119-7
9786613661340
0-203-84320-7

[1st ed.]
xii, 358 p

384.550941

Television broadcasting - Great Britain - History
Television broadcasting - United States - History

Inglese

Materiale a stampa

Monografia

Bibliographic Level Mode of Issuance: Monograph

Includes bibliographical references (p. [334]-348) and index.

1. Chaos and control -- 2. National broadcasting in Britain -- 3. The
"American system" -- 4. Enormous changes at the last minute -- 5. The
politics and poetics of neutrality -- 6. In it together : wartime radio --

7. Disentangling and differentiation, 1946-1955 -- 8. New directions
and disputes, 1955-1964 -- 9. Transatlantic partnerships, 1964-1975

-- 10. Towards "globalization".

In Network Nations, Michele Hilmes reveals and re-conceptualizes the
roots of media globalization through a historical look at the productive
transnational cultural relationship between British and American
broadcasting. Though frequently painted as opposites--the British
public service tradition contrasting with the American commercial
system--in fact they represent two sides of the same coin. Neither
could have developed without the constant presence of the other, in
terms not only of industry and policy but of aesthetics, culture, and
creativity, despite a long history of oppositional rhetoric. Based on
primary research in British and American archives, Network Nations
argues for a new transnational approach to media history, looking
across the traditional national boundaries within which media is studied



to encourage an awareness that media globalization has a long and
fruitful history. Placing media history in the framework of theories of
nationalism and national identity, Hilmes examines critical episodes of
transnational interaction between the US and Britain, from radio's
amateurs to the relationship between early network heads; from the
development of radio features and drama to television spy shows and
miniseries; as each other's largest suppliers of programming and as
competitors on the world stage; and as a network of creative, business,
and personal relationships that has rarely been examined, but that
shapes television around the world. As the global circuits of television
grow and as global regions, particularly Europe, attempt to define a
common culture, the historical role played by the British/US media
dialogue takes on new significance.



