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UNISA996394031303316

Lead Jane <1623-1704.>

The wars of David, and the peaceable reign of Solomon [[electronic
resource] ] : symbolizing the times of warfare and refreshment of the
saints of the most high God, to whom a priestly kingdom is shortly to
be given, after the order of Melchisedeck. Set forth in two treatises
written by J. Lead: and according to divine ordination publish'd in this
present year of jubilee. For the service of all the children of the
captivity, now watching and praying in many countries, for the great
jubilee of the Lord to begin, and follow upon this very speedily.
Containing I. An alarm to the holy warriours to fight the battels of the
Lamb. Il. The glory of Sharon, in the renovation of nature, introducing
the kingdom of Christ in his sealed virgins, redeemed from the earth

London, : printed by J. Bradford, in Little Britain, 1700

[16]+ p

Christian literature

Inglese
Materiale a stampa
Monografia

Bound and filmed with "The Christian warfare" (Wing L27A).
Imperfect: lacks all after page [16].
Reproduction of original in the Folger Shakespeare Library.
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Consumers' preferences

Consumer behavior

Consumption (Economics) - Social aspects
Human capital
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Originally published: 1996.

Includes bibliographical references (p. 245-258) and index.

Part I: Personal Capital 1. Preferences and Values De Gustibus Non Est
Disputandum A Theory of Rational Addiction Rational Addiction and the
Effect of Price on Consumption An Empirical Analysis of Cigarette
Addiction Habits, Addictions, and Traditions Part 2: Social Capital The
Economic Way of Looking at Life A Theory of Social Interactions A Note
on Restaurant Pricing and Other Examples of Social Influences on Price
A Simple Theory of Advertising as a Good or Bad Norms and the
Formation of Preferences Spouses and Beggars: Love and Sympathy
Acknowledgments References Index

Economists generally accept as given the old adage that there's no
accounting for taste. Nobel Laureate Gary Becker disagrees, and in this
collection confronts the problem of preferences and values.



