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When the Soviet Union collapsed universities were freed from state
control and left to themselves. This forced universities to be much
more market-oriented. This book explores this transformation from the
end of the Soviet Union until the present. Based on extensive original
research, the book charts the struggles of universities, showing how
chaos and decline came to what had been one of the triumphs of the
Soviet Union - a higher education system which provided a high
standard of advanced education to large numbers of people and made
major research achievements. The book shows how a lack


