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Praise for The Age of Responsibility ""Wayne Visser's The Age of
Responsibility elegantly and persuasively demonstrates the limits and
failures of traditional CSR and also the kinds of reforms needed to
create conditions for genuine corporate responsibility. Rich with

insight, information and analyses, and highly readable for its excellent
writing and poignant stories, the book is a crucial contribution to
understanding where we are with CSR and what we need to do to move



forward.""-Joel Bakan, author of The Corporation: The Pathological
Pursuit of Profit



