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Dealing with the most translated work of German literature, the Tales
of the brothers Grimm (1812-1815), this book discusses their history,
notably in relation to Denmark and subsequently other nations from
1816 to 1986. The Danish intelligentsia responded enthusiastically to
the tales and some were immediately translated into Danish by a
nobleman and by the foremost Romantic poet. Their renditions
remained in print for a century and embued the tales with high
prestige. This book discusses translators, approaches, and other
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parameters such as copyright, and changes in target audiences.


