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Epigenetic mechanisms are essential for normal mammalian
development and maintenance of gene expression patterns. Disruption
of epigenetic processes can lead to altered transcriptional regulation,
gene levels, and malignant cellular transformation. Global alterations of
the epigenetic landscape are a hallmark of tumorigenesis and
metastasis. Conventionally, cancer was thought to be a genetic disease,
but recent advancement in the field identified an abundance of
epigenetic abnormalities along with genetic alterations. The extensive
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reprogramming of epigenetic machinery in cancer includes DNA
methylation, histone modifications, nucleosome positioning and non-
coding RNAs, specifically microRNA expression. Additionally, the
reversible nature of epigenetic aberrations has led to the emergence of
the promising field of epigenetic therapy, and recent FDA approval of
epigenetic drugs for cancer treatment. This book focuses on the
epigenetic mechanisms in breast cancertherapy and resistance. It is
organized into three sections, including epigenetic mechanisms in
breast cancer, targeting epigenetic mechanisms for new therapies, and
new and emerging methodologies to study epigenetic alterations in
breast cancer. Chapters highlight various epigenetic regulations that
prevent breast cancer growth and progression, as well as epigenetic
alterations that contribute to breast cancer progression. This text is a
useful methodology book for researchers and students interested in
epigenetics in breast cancer and the fundamentals of cancer biology.
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This book explores Customer Value-centered Management as a
modern corporate approach, emphasizing its dual nature: data-driven
yet comprehensive. Facing heightened time pressure and uncertainty,
management grapples with decision-making challenges amidst VUCA
conditions. While complexity rises, tools like big data and AI offer
decision-making solutions. Customer centricity, epitomized by
Amazon's success, emerges as pivotal, with customer value serving as
the linchpin in relationship marketing. Authors advocate an integrated
"value-to-value segmentation" approach, reconciling customer and
company perspectives. They caution against simplistic interpretations
of value-based pricing, stressing the need for holistic consideration of
customer benefit, pricing, and costs.
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