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Sommario/riassunto

Mann.

In many modern economies, creativity, the essential prerequisite for
innovation, tends to be assumed or neglected while the catchphrase
""innovation"" dominates the field of business as the key to national
performance and competitiveness. Creativity and Innovation in Business
and Beyond illustrates the ways in which creativity spurs innovation and
innovation enables creativity - not only in the realms of business and
management, where the innovation is regularly acknowledged and
discussed, but throughout the social sciences. With contributions from
experts in fields as far-flung as
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Sommario/riassunto The main objective of the book is to analyze the evolutionary path of
the forms haya cantado, hubiere cantado and hubiera~-se cantado in
the period between 1701 and 2023 in Latin American varieties of
Spanish. The monograph consists of three chapters. The first two
present the history of the compound tenses of the subjunctive mood
from Latin to 21st -century Spanish, while the third investigates in
detail the frequency of its use between the 18th and 21st centuries in
Latin American Spanish. Thus, the first chapter, which covers the period
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up to the Golden Ages, revolves around the creation of compound
tenses whose origin is found in the Latin construction epistulam
scriptam habeo. In the second chapter, after familiarizing the reader
with the periodization of Latin American Spanish, the use of compound
tenses of the subjunctive mood in different Spanish varieties in Latin
America between the 18th and 21st centuries is examined, that is, in
the period corresponding to modern Spanish. The most typical contexts
of use of haya cantado, hubiere cantado and hubiera~-se cantado are
analyzed, and it also offers some observations on the frequency of their
use in Latin American countries. Chapter three analyzes the frequency
of use of haya cantado, hubiere cantado and hubiera~-se cantado
between 1701 and 2023, based on data collected in the CORDE,
CORDIAM, CREA and CORPES XXI corpora. Likewise, the frequency of
use of cantara~-se is examined, which, as indicated on several
occasions, primarily competes with haya cantado.The work ends with
concluding observations that concisely and briefly summarize the main
ideas.


