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Brand Perception
This book explores the transformative potential of the Metaverse in
marketing and sales. Authors Andreas Kohne and Ralf H. Komor delve
into how businesses can understand and profit from this emerging
digital realm. The Metaverse, characterized by its integration of
augmented and virtual reality, presents new opportunities for both B2B
and B2C interactions. The book highlights the Metaverse's role in
reshaping customer engagement, brand experiences, and virtual
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collaboration, emphasizing its future impact on various industries.
Intended for business professionals and marketers, the book provides
insights into leveraging the Metaverse's capabilities for innovative
marketing strategies.


