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Haiyan Yu's book, 'Data Quality Management in the Data Age,' focuses
on the critical role of high-quality data in driving digital economic
growth. It explores the necessity of data markets to procure high-



quality data and the challenges of managing data quality, particularly in
data-scarce fields like personalized medicine. The book outlines the
dimensions and metrics of data quality, the impact of low-quality data,
and presents theories on quality management in data science. It is
tailored for data scientists, engineers, data market managers,
researchers, and graduate students in quality engineering and service
science. By enhancing data quality management skills, the book aims to
improve the data market environment, encouraging the participation of
data sellers with high-quality data. It also discusses recent
advancements in statistical quality control methods and offers a case
study on data quality management.



