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This edited book explores creative products (i.e. Creations) as part of
the seven C's of creativity framework. Through nine chapters, leading
scholars in the field explore five different domains (education,
crime/terrorism, music, science and engineering) addressing the nature
of the creations in each given domain, and the criteria by which
creations in that domain are judged. Drawing together key,
underpinning concepts from the science of creativity, the book delves
into the history of creativity research applied to products to then
explore new concepts that are impacting on research, especially the
role of artificial intelligence in supporting the development and
assessment of creative products.



