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Cover -- Contents -- Foreword -- Acknowledgements -- Introduction

-- PART ONE: The Basics -- Chapter 1 The history of kettlebell training
-- Chapter 2 The kettlebell -- Chapter 3 The benefits of kettlebell
training -- Chapter 4 Getting started -- Chapter 5 Safety

considerations -- Chapter 6 Different grips and positions -- PART
TWO: The Exercises -- Chapter 7 Kettlebell warm-up -- Chapter 8
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Originating from Russia, kettlebell training is now a global
phenomenon with clubs, gyms and individuals investing in equipment
and training. Including information on the benefits of kettlebell
training, this book explains how to use the equipment safely and
provides warm-ups, drills and training programmes for all levels.
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Wie wird Geschlecht in den Medien dargestellt? Wie werden dabei
Stereotype reproduziert? Der Band versammelt Untersuchungen
Studierender zu genderlinguistischen Fragestellungen. Im Fokus stehen
Geschlechterstereotype und ihre Darstellung und Reproduktion in
Print-, Audio- und audiovisuellen Medien sowie insbesondere in der
Werbung. Die Ergebnisse leisten einen Beitrag zum Ausbau der aktuell
noch diinnen empirischen Datengrundlage zu genderlinguistischen
Themen in der Sprachwissenschaft. How is gender portrayed in the
media and how does it reproduce stereotypes? This volume is a
compilation of linguistic studies by students of gender linguistics. It
focusses on gender stereotypes and their representation and
reproduction in print, audio and audiovisual media, and especially in
advertising. The results contribute to the expansion of the empirical
data base on gender-linguistic issues in linguistics, which is currently
still sparse.



