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This book explores contemporary marketing strategies within the
cosmetics industry, focusing on the impact of the digital ecosystem. It
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highlights the shift towards natural and organic products, emphasizing
consumer demand for transparency and ethical considerations. The
authors, Young Won Park and Paul Hong, analyze digital marketing
techniques, including e-commerce and social media, through case
studies of major industry players like Cosmax and Shiseido. The book
is intended for business professionals and academics interested in
marketing, innovation, and consumer trends. It aims to provide insights
into how cosmetics companies can adapt and thrive in a rapidly
evolving market.


