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Our market system has evolved in line with capitalist philosophy, and at
its heart is profit. But while profit can be a powerful motive, it is not
always used responsibly and, in the worst cases, this can have
damaging effects at a wider level. The calls for a corporate conscience
grow louder, but no one has yet suggested an alternative to profit that
people find as compelling. Profit is here and now. In this climate, the
solution is to refine the profit motive, not replace it. We all value things,
and we're all motivated by what we value. If value could replace the
profit motive, it would r


