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This book explores the intersection of digital methods and consumer
culture, providing research strategies and techniques for understanding
the role of digital platforms in shaping contemporary consumer
behavior. It examines the impact of digital environments on consumer
practices, identities, and social relations, highlighting phenomena such
as influencer marketing, brand communities, and the influence of
algorithms. The book aims to fill a gap in digital methods studies by
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focusing on consumer culture, which is a key aspect of the digital
landscape. It is intended for scholars and researchers in fields such as
sociology, marketing, and new media studies.


