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This volume provides a comprehensive guide to three major theaters of
combat: the Atlantic, the Mediterranean, and the Indian Ocean. The war
at sea was a critical contest, as sea-lanes provided the logistical
arteries for British and subsequent Allied armies fighting on the three
continents of Africa, Asia, and Europe. Land forces ultimately won
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World War II, but the battles at sea fundamentally altered the balance of
military power on the ground.
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Make the most of your messages on Twitter, Facebook, and other social
networking sites The advent of Twitter and other social networking
sites, as well as the popularity of text messaging, have made short-
form communication an everyday reality. But expressing yourself
clearly in short bursts-particularly in the 140-character limit of
Twitter-takes special writing skill. In 140 Characters, Twitter co-creator
Dom Sagolla covers all the basics of great short-form writing, including
the importance of communicating with simplicity, honesty, and humor.
For marketers and business owners, s


