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Front Cover; Essential Histories The Second World War (3): The war at
sea; Copyright Page; Contents; Introduction; Chronology; Background
to war The Second World War; Warring sides Reluctant adversaries;
Outbreak Opening moves; The fighting Across the world's seas; Portrait
of a sailor Peter Herbert Owen, Royal Navy midshipman; The world
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This volume provides a comprehensive guide to three major theaters of
combat: the Atlantic, the Mediterranean, and the Indian Ocean. The war
at sea was a critical contest, as sea-lanes provided the logistical
arteries for British and subsequent Allied armies fighting on the three
continents of Africa, Asia, and Europe. Land forces ultimately won
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World War I, but the battles at sea fundamentally altered the balance of
military power on the ground.
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140 Characters: A Style Guide for the Short Form; Contents;
Acknowledgments; Foreword; Introduction; The Short Form; The History
of Twitter; Part One: LEAD; Chapter 1: Describe: A Brief Digression to
Discuss Journalism Is Warranted; Chapter 2: Simplify: Say More with
Less; Chapter 3: Avoid: Don't Become a Fable about Too Much
Information; Part Two: VALUE; Chapter 4: Voice: Say It Out Loud;
Chapter 5: Reach: Understand Your Audience; Chapter 6: Repeat: It
Worked for Shakespeare; Chapter 7: Mention: Stamp Your Own
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Currency; Chapter 8: Dial: Search for Silence, Volume, and Frequency

Chapter 9: Link: Deduce the Nature of Short MessagesChapter 10:

Word: Expose the Possibilities in Phraseology, Poetry, and Invention;
Part Three: MASTER; Chapter 11: Tame: Apply Multiple Techniques
Toward the Same End; Chapter 12: Cultivate: Meet 140 Characters, Each
with a Unique Story; Chapter 13: Branch: Steady, Organic Growth Is
Most Manageable; Part Four: EVOLVE; Chapter 14: Filter: Teach the
Machine to Think Ahead; Chapter 15: Open: Give and You Shall Receive;
Chapter 16: Imitate: There Is Nothing Original, Except in Arrangement
Chapter 17: Iterate: Practice a Sequence of Tiny AdjustmentsPart Five:
ACCELERATE; Chapter 18: Increase: Do More; Chapter 19: Fragment Do
it Smaller; Recommended Reading; Glossary; Index

Make the most of your messages on Twitter, Facebook, and other social
networking sites The advent of Twitter and other social networking

sites, as well as the popularity of text messaging, have made short-
form communication an everyday reality. But expressing yourself

clearly in short bursts-particularly in the 140-character limit of
Twitter-takes special writing skill. In 140 Characters, Twitter co-creator
Dom Sagolla covers all the basics of great short-form writing, including
the importance of communicating with simplicity, honesty, and humor.
For marketers and business owners, s



