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In today's rapidly changing air transport environment, the aviation
professionals require access to advanced and comprehensive
knowledge, coupled with an in-depth understanding of the needs of
the airline industry. Drawing on the editors' extensive experience with
airline and air transport issues, The Global Airline Industry provides a
definitive introduction to our air transportation system. Featuring
contributors from 3 different continents, all affiliated to MIT's Global
Airline Industry Program, this book's unique and holistic perspective is
allied with detailed coverage of <ul
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"Sappho has been constructed as many things: proto-feminist, leshian
icon and even - by the Victorians - chaste headmistress of a girls'
finishing school. Yet ironically, as Page DuBois shows, the historical
poet herself remains elusive. We know that Sappho's contemporary
Alcaeus described her as 'violet, pure, honey-smiling Sappho’; and that
the rhetorician and philosopher Maximus of Tyre saw her, perhaps less
enthusiastically, as 'small and dark'. We also know that her 7th/6th
century BCE island of Lesbos was riven by tyrannical and aristocratic
factionalism and that she was probably exiled to Sicily. Much of the rest
is speculative. DuBois suggests that the value of Sappho lies elsewhere:
in her remarkable verse, and in the poet's reception - one of the richest
of any figure from antiquity. Offering nuanced readings of the poems,
written in an archaic Aeolic dialect, DuBois skillfully draws out their
sharp images and rhythmic melody. She further discusses the exciting
discovery of a new verse fragment in 2004, and the ways in which
Sappho influenced Catullus, Horace and Ovid, as well as later writers
and painters."--Bloomsbury Publishing.



