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Strategies for setting your association apart in today''s socially enabled
world Access to information is instantaneous. Social tools put
professional networks within arm''s reach. What are the leadership
strategies that will allow your organization to create and support
differentiating value and nurture ongoing relationships with your
members? In Return on Impact: Leadership Strategies for the Age of
Connected Relationships, Nour charts the implications of a socially
enabled world and the reinvention-in structure and governance, talent
acquisition, listening practices, and business and revenu


