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Sommario/riassunto

Cheryl Baldwin, Nana T. Wilberforce.

Sustainability is beginning to transform the food industry with
environmental, economic and social factors being considered,
evaluated and implemented throughout the supply chain like never
before. Sustainability in the Food Industry defines sustainability with a
comprehensive review of the industry's current approach to balancing
environmental, economic and social considerations throughout the
supply chain. In addition, tools and information are provided to
enhance future progress. To achieve this, the book combines technical
research summaries, case studies and marketing information.


