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Chapter and book conclusion

How national culture impacts organizational culture-and business
success Using extensive case studies of successful global corporations,
this book explores the impact of national culture on the corporate
strategy and its execution, and through this ultimately business
success-or failure. It does not argue that different cultures lead to
different business results, but that all cultures impact organizations in
ways both positive and negative, depending on the business cycle, the
particular business, and the particular strategies being pursued.
Depending on all of these factors, cultura



