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Coeliac disease (CD) and other allergic reactions/intolerances to gluten
are on the rise, largely due to improved diagnostic procedures and
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changes in eating habits. The worldwide incidence of coeliac disease
has been predicted to increase by a factor of ten over the next number
of years, and this has resulted in a growing market for high quality
gluten-free cereal products. However, the removal of gluten presents
major problems for bakers. Currently, many gluten-free products on
the market are of low quality and short shelf life, exhibiting poor
mouthfeel and flavour. This challenge to the ce
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Sociologists and economists are increasingly interested in
understanding the patterns and drivers of technological innovation.
This book brings together a range of experts to study the role of
demand and consumption in the innovative process, including case
studies to illustrate the issues raised.
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