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"Data analytics has become central to the operation of most businesses
and an increasingly necessary skill that every manager should have.
More and more organizations are also seeing the need to collect data
on their operational environment and are widening the scope of their
data analytics activities. Some researchers used to suggest that data
analytics is mainly about the handling of user data produced by
Customer Relationship Management (CRM) and similar systems and
turning these into customer intelligence. The scope of data analytics,
however, has now opened up to include all functions of an
organization. Not only is there a move from the so-called Big Data
analytics to analytics of any kind of data, there is also a healthy trend
towards involving all levels of management and even staff into this not-
so-new field of information management. This practical guide
introduces a methodical process for gathering, screening, transforming
and analyzing the correct set of data to ensure that they are a reliable
variable for business decision-making."--
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This book describes an alternative way to teach Creative Writing, one
that replaces the silent writer taking criticism and advice from the
teacher-led workshop with an active writer who reflects upon and
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publically questions the work-in-progress in order to solicit response,
from a writers' group as well as from the teacher. Both accompany the
writer, first as readers and fellow writers, only later as critics. Because
writers ask, they listen, and dialogues with responders become an inner
dialogue that guides later writing and revision. But when teachers
accompany writers, teaching CW becomes even more a negotiation of
the personal because this teacher who is listener and mentor is also a
model for some students of the writer and even the person they would
like to become - and still the Authority who gives the grades.


