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Events such as Trafigura's illegal dumping of toxic waste in Cote
d'Ivoire and BP's environmentally disastrous oil spill in the Gulf of
Mexico have highlighted ethical issues in international business at a
time when business leaders, academics and business schools were
reflecting on their own responsibilities following the global financial
crisis. The scope and scale of the global operations of multinational
businesses means that decisions taken in different parts of the world
have far reaching consequences beyond the national settings where
employees are located or where firms are register


