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The business and academic communities continue to have an interest
in the concepts of knowledge management and strategic competencies
or core capabilities. This book attempts to establish the links between
strategic competencies, knowledge management, organisational
learning and innovation - specifically, how an organisation identifies,
assesses and exploits its competencies, and translates these into new
processes, products and services.The contributors to this book include
leading researchers and practitioners in the field. Adopting a practical
but rigorous approach to the subject, they focu


