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The family business is a global phenomenon, and is particularly
prominent in tourism and hospitality. In many cases, the family
business was developed for the purpose of facilitating personal and
family goals. For example, in rural areas, farmers can use tourism as a
way to generate additional income, thereby remaining in the area and
retaining family property. Running a bed and breakfast establishment is
a way to mix family and work. This book contains international data
and case studies, and will provide a comprehensive overview of

Autore Getz Donald <1949->

Materiale a stampa

Monografia



managing the family tourism business.


