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In this original study, Thompson explores the complicated relationships
between Americans and television during the 1950s, as seen and
effected through popular humor. Parody and Taste in Postwar American
Television Culture documents how Americans grew accustomed to
understanding politics, current events, and popular culture through
comedy that is simultaneously critical, commercial, and funny. Along
with the rapid growth of television in the 1950s, an explosion of satire
and parody took place across a wide field of American culture-in
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