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154 poems performed by by the wonderful Sir John Gielgud in this
Shakepseare collection of Sonnets.Shakespeare's sonnets are 154
poems in sonnet form written by William Shakespeare that deal with
such themes as the passage of time, love, beauty and mortality. All but
two of the poems were first published in a 1609 quarto entitled SHAKE-
SPEARES SONNETS.: Never before imprinted. Sonnets 138 and 144 had
previously been published in a 1599 miscellany entitled The Passionate
Pilgrim. The quarto ends with "A Lover's Complaint”, a narrative poem
of 47 seven-line stanzas written in rhyme royal.The first 17 sonnets,
traditionally called the procreation sonnets, are ostensibly written to a
young man urging him to marry and have children in order to
immortalise his beauty by passing it to the next generation.[1] Other
sonnets express the speaker's love for a young man; brood upon
loneliness, death, and the transience of life; seem to criticise the young
man for preferring a rival poet; express ambiguous feelings for the
speaker's mistress; and pun on the poet's name. The final two sonnets
are allegorical treatments of Greek epigrams referring to the "little
Love-god" Cupid.
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Effective communication through authentic leadership A rapidly
evolving workplace and disruptive technologies have created a growing
demand for transparency and authenticity in communication from
business leaders. Yet many decision-makers find themselves far behind
the curve when it comes to understanding and meeting the evolving
expectations of employees and customers. Real Communication: How
to Be You and Lead True reveals how to guide and communicate in a
way that is authentic and will help business leaders truly connect and
engage with their teams, customers, and coworkers. « Communicate
more effectively « Improve employee engagements Manage
organisational changes « Help teams cope with change When
employees trust their leaders, businesses thrive. In Real
Communication you will find everything you need to implement new
strategies, instill core values, and cultivate engagement.



