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Sommario/riassunto

Introduction: the many sides of psychology & the many faces of the
movies -- The search for meaning: psychological interpretations in the
movies -- Psychopathology, psychotherapy & psycho-psychologists &
their patients in the movies -- Crazy genius: the psychology of
filmmakers -- Picturing the audience: psychological profiles of
moviegoers -- The cinematic moment: emotions & the comprehension
of movies -- Reflecting on the screen: the reception of movies -- The
movies made me do it: the effects of film effects on behavior -- Movies
as equipment for living: the functions of film -- Conclusion: putting the
pieces together.
Psychology at the Movies explores the insights to be gained by
applying various psychological lenses to popular films including
cinematic depictions of human behavior, the psychology of filmmakers,
and the impact of viewing movies.Uses the widest range of
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psychological approaches to explore movies, the people who make
them, and the people who watch them Written in an accessible style
with vivid examples from a diverse group of popular films, such as The
Silence of the Lambs, The Wizard of Oz, Star Wars, Taxi Driver, Good
Will Hunting, and A Beautiful Mind<


