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A roadmap for turning Google Analytics into a centralized marketing
analysis platform With Google Analytics Integrations, expert author
Daniel Waisberg shows you how to gain a more meaningful, complete
view of customers that can drive growth opportunities. This in-depth
guide shows not only how to use Google Analytics, but also how to turn
this powerful data collection and analysis tool into a central marketing
analysis platform for your company. Taking a hands-on approach, this
resource explores the integration and analysis of a host of common
data sources, including Google AdWords, AdSens



