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Statistical Methods for Communication Science is the only statistical
methods volume currently available that focuses exclusively on
statistics in communication research. Writing in a straightforward,
personal style, author Andrew F. Hayes offers this accessible and
thorough introduction to statistical methods, starting with the
fundamentals of measurement and moving on to discuss such key
topics as sampling procedures, probability, reliability, hypothesis
testing, simple correlation and regression, and analyses of variance and
covariance. Hayes takes readers through each topic with cle


