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As the media landscape looks increasingly diverse and anarchic,
individuals, organisations and governments should not waste time
wondering whether they have lost control of their reputations. The
simple fact is that they have never had control. The question is what
they can do about it now, and what they need to consider for the
future. The fragmentation of media and the rise of social media has
brought brand and personal reputational risk into sharp focus like
never before. Disaffected shareholders, customers and staff are voicing
their opinions to a global internet audience. In a brand conte
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Although violent extremism is not a new phenomenon, it is increasingly
recognized as a major challenge of our times. The recruitment of
foreign fighters by extremist organizations, and its potential impact on
public safety in the countries from which they come, is also emerging
as a complex issue at the forefront of international preoccupations.
This book presents the proceedings of the three day NATO Advanced
Research Workshop, ""Countering Violent Extremism Among Youth  to
Prevent Terrorism"", held in Milan, Italy, in June 2014. The best way to
respond to violent extremism in general, and th


