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This ebook is dedicated to the significant contribution made by Josef
Mazanec to tourism research and knowledge throughout his academic
career. It offers a cross-section of areas where significant progress has
been observed, and areas where more work is required to advance
knowledge and decision-making quality in tourism. We also offer some
insights into the areas where Mazanec contributed by applying
concepts and methods of management science, and deepening our
understanding through critical reflection on popular approaches in



marketing research.



