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Videoland offers a comprehensive view of the "tangible phase" of
consumer video, when Americans largely accessed movies as material
commodities at video rental stores. Video stores served as a vital locus
of movie culture from the early 1980's until the early 2000's, changing
the way Americans socialized around movies and collectively made
movies meaningful. When films became tangible as magnetic tapes and
plastic discs, movie culture flowed out from the theater and the living
room, entered the public retail space, and became conflated with
shopping and salesmanship. In this process, video stores served as a
crucial embodiment of movie culture's historical move toward increased
flexibility, adaptability, and customization. In addition to charting the
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historical rise and fall of the rental industry, Herbert explores the
architectural design of video stores, the social dynamics of retail
encounters, the video distribution industry, the proliferation of video
recommendation guides, and the often surprising persistence of the
video store as an adaptable social space of consumer culture. Drawing
on ethnographic fieldwork, cultural geography, and archival research,
Videoland provides a wide-ranging exploration of the pivotal role video
stores played in the history of motion pictures, and is a must-read for
students and scholars of media history.
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Many varying factors contribute to the dynamics of Chinese
communication, which both resembles and differs from its Western
counterparts. In this provocative new collection of essays, an
international group of scholars challenges the conventional notion of
Chinese culture as static, recognizing the causes of cultural change and
strategies of resistance. Examining communication contexts in
mainland China, Hong Kong, and Taiwan, Chinese Communication
Studies: Context and Comparisons considers the relationship between
culture and communication in Chinese political, gender, family, and
media contexts, providing the reader with insight both into how
enduring Chinese cultural values are, and how they are being
appropriated to meet political and economic goals. Moreover,
comparisons and distinctions are made between Chinese and Western
communication concepts and practices on the issues of human rights,
world opinions, pedagogical approaches, and instruction of rhetoric. In
a work sure to be of value to many disciplines, the authors trace the
historical development of ideas and value systems of both cultures,
rendering an understanding of similarities and differences in both
communication and cultural mindsets.


