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This volume brings together classic key concepts and innovative
theoretical ideas in the psychology of judgment and decision-making
in social contexts. The chapters of the first section address the basic
psychological processes underlying judgment and decision-making.
The guiding question is ""What information comes to mind and how is
it transformed?"" The second section poses the question of how social
judgments and decisions are to be evaluated. The chapters in this
section present new quantitative models that help separate various
forms of accuracy and bias. The third section shows how j


