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Protest is a ubiquitous and richly varied social phenomenon, one that
finds expression not only in modern social movements and political
organizations but also in grassroots initiatives, individual action, and
creative works. It constitutes a distinct cultural domain, one whose
symbolic content is regularly deployed by media and advertisers,
among other actors. Yet within social movement scholarship, such
cultural considerations have been comparatively neglected. Protest
Cultures: A Companion dramatically expands the analytical perspective
on protest beyond its political and sociological aspects. It combines
cutting-edge synthetic essays with concise, accessible case studies on
a remarkable array of protest cultures, outlining key literature and
future lines of inquiry.
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This new version of 'Advertising in a Free Society' is valuable reminder
of the fundamental role advertising plays in society. Although the
criticisms aimed towards it, which Ralph Harris and Arthur Seldon
aimed to dispel over half a century ago, continue to gain support,
policy makers and campaigners risk undermining our freedom if they
continue this crusade against the advertising industry. We should
celebrate the fact that advertising empowers the everyday shopper,
rather than undermining both businesses and consumers through
constraining the industry.



