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Until recently government policy in the UK has encouraged an
expansion of Higher Education to increase participation and with an
express aim of creating a more educated workforce. This expansion
has led to competition between Higher Education institutions, with
students increasingly positioned as consumers and institutions working
to improve the extent to which they meet '‘consumer demands'.
Especially given the latest government funding cuts, the most prevalent
outlook in Higher Education today is one of business, forcing
institutions to reassess the way they are managed and promoted



