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and racial crossovers in postwar New York City / Simone Cinotto --
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"How do immigrants and their children forge their identities in a new
land--and how does the ethnic culture they create thrive in the larger
society? Making Italian America brings together new scholarship on the
cultural history of consumption, immigration, and ethnic marketing to
explore these questions by focusing on the case of an ethnic group
whose material culture and lifestyles have been central to American life:
Italian Americans."--Publisher's website.



