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In the spring of 1789, within weeks of the establishment of the new
federal government based on the U.S. Constitution, the Senate and
House of Representatives fell into dispute regarding how to address the
president. Congress, the press, and individuals debated more than
thirty titles, many of which had royal associations and some of which
were clearly monarchical. For Fear of an Elective King is Kathleen
Bartoloni-Tuazon's rich account of the title controversy and its
meanings. The short, intense legislative phase and the prolonged,
equally intense public phase animated and shaped the new nation's

Autore Bartoloni-Tuazon Kathleen

Materiale a stampa

Monografia



broadening political community. Rather than simply reflecting an
obsession with etiquette, the question challenged Americans to find an
acceptable balance between power and the people's sovereignty while
assuring the country's place in the Atlantic world. Bartoloni-Tuazon
argues that the resolution of the controversy in favor of the modest
title of "President" established the importance of recognition of the
people's views by the president and evidence of modesty in the
presidency, an approach to leadership that fledged the presidency's
power by not flaunting it. How the country titled the president reflected
the views of everyday people, as well as the recognition by social and
political elites of the irony that authority rested with acquiescence to
egalitarian principles. The controversy's outcome affirmed the
republican character of the country's new president and government,
even as the conflict was the opening volley in increasingly partisan
struggles over executive power. As such, the dispute is as relevant
today as in 1789.
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This volume includes the full proceedings from the 1987 Minority
Marketing Congress held in Greensboro, North Carolina under the
theme Minority Marketing: Issues and Prospects. It provides a variety of
quality research in the field of minority marketing in order to assimilate
and enhance knowledge of marketing practices for minority
enterprises. It includes papers on various topics in minority marketing
including advertising, promotion and consumer behavior. Founded in
1971, the Academy of Marketing Science is an international
organization dedicated to promoting timely explorations of phenomena
related to the science of marketing in theory, research, and practice.
Among its services to members and the community at large, the
Academy offers conferences, congresses and symposia that attract
delegates from around the world. Presentations from these events are
published in this Proceedings series, which offers a comprehensive
archive of volumes reflecting the evolution of the field. Volumes deliver
cutting-edge research and insights, complimenting the Academy’s
flagship journals, the Journal of the Academy of Marketing Science
(JAMS) and AMS Review. Volumes are edited by leading scholars and
practitioners across a wide range of subject areas in marketing science.
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