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Praise for Marketing for the Mental Health Professional: An Innovative
Guide for Practitioners ""This book is packed with useful strategies that
have worked for years and years in the business world. People who
follow the advice here are going to go places."'-Dr. Thomas Phelan,
Psychologist and bestselling author of 1-2-3 Magic "'David's book is
brilliant! He guides us through our own resistance and the
unqguestioned beliefs we have held around marketing, money, and our
profession. Not only have | received a long-overdue education, David
has inspired in me th



