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Flawed Advice and the Management Trap: How Managers Can Know
When They're Getting Good Advice and When They're Not is the first
book to show how and why so much of today's business advice is
flawed, and how managers and executives can better evaluate advice
given to their firms   Practitioners and scholars agree that businesses in
the coming millennium will be managed differently than firms of the
20th century. And getting there from here, according to today's best
advice, will require creative change. In this pioneering work, Argyris,
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one of the world's leading organizational thinkers, review


