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Contrairement aux esclaves des colonies frangaises, les esclaves
ameéricains ont laissé de nombreux récits autobiographiques, parus
pour la plupart dans les décennies ayant précédé la guerre de
Sécession. Comment des hommes et des femmes parfois a peine
rescapés des plantations sudistes sont-ils parvenus a (faire) écrire puis
a publier le récit de leur servitude ? A partir d’études de cas portant sur
des récits d'esclaves connus — ceux de Frederick Douglass ou Harriet
Jacobs — et moins connus, Textes fugitifs met a profit les outils de I
histoire du livre pour éclairer les circonstances de publication, de
circulation et de réception de ces textes fondateurs de la tradition
littéraire africaine-américaine.
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Get on board the next massive marketing revolution Al for Marketing
and Product Innovation offers creatives and marketing professionals a
non-tech guide to artificial intelligence (Al) and machine learning (ML)
—twin technologies that stand poised to revolutionize the way we sell.
The future is here, and we are in the thick of it; Al and ML are already in
our lives every day, whether we know it or not. The technology
continues to evolve and grow, but the capabilities that make these tools
world-changing for marketers are already here—whether we use them
or not. This book helps you lean into the curve and take advantage of
Al's unparalleled and rapidly expanding power. More than a simple
primer on the technology, this book goes beyond the “what” to show
you the “how”: How do we use Al and ML in ways that speak to the
human spirit? How to we translate cold technological innovation into
creative tools that forge deep human connections? Written by a team of
experts at the intersection of neuroscience, technology, and marketing,
this book shows you the ins and outs of these groundbreaking
technological tools. Understand Al and ML technology in layman’s



terms Harness the twin technologies unparalleled power to transform
marketing Learn which skills and resources you need to use Al and ML
effectively Employ Al and ML in ways that resonate meaningfully with
customers Learn practical examples of how to reinvest product
innovation, brand building, targeted marketing and media
measurement to connect with people and enhance ROI Discover the
true impact of Al and ML from real-world examples, and learn the
thinking, best practices, and metrics you need to capture this lightning
and take the next massive leap in the evolution of customer
connection. Al for Marketing and Product Innovation shows you
everything you need to know to get on board.



