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This book demonstrates the usefulness of anthropological concepts by
taking a critical look at Wal-Mart and the American Dream. Rather than
singling Wal-Mart out for criticism, the authors treat it as a product of
a socio-political order that it also helps to shape. The book attributes
Wal-Mart's success to the failure of American (and global) society to
make the Dream available to everyone. It shows how decades of
neoliberal economic policies have exposed contradictions at the heart
of the Dream, creating an opening for Wal-Mart. The company's
success has generated a host of negative exter
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