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This book addresses the consequences of the main changes the media
have undergone over the last 10 years: increasing commercialisation,
concentration, convergence and internationalisation. The contributors
reflect on the debate and the concern about the role of the media in a
rapidly changing society. All contributions have been written originally
for this volume and have not been published elsewhere. Contributors
include eighteen academics from fifteen European countries, all of



them experts in media research. The book is an invaluable resource for
researchers and students in communication sc



