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Andie Silva.

The Brand of Print offers a comprehensive analysis of the ways printers,
publishers, stationers, and booksellers designed paratexts to market
printed books as cultural commaodities. This study traces envoys to the
reader, visual design in title pages and tables of contents, and patron
dedications, illustrating how the agents of print branded their markets
by crafting relationships with readers and articulating the value of their



labor in an increasingly competitive trade. Applying terms from
contemporary marketing theory to the study of early modern paratexts,
Andie Silva encourages a consideration of how print agents' labor and
agency, made visible through paratextual design, continues to
influence how we read, study, and digitize early modern texts.



