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A comprehensive guide to optimizing the lifecycle management of
pharmaceutical brands  The mounting challenges posed by cost
containment policies and the prevalence of generic alternatives make
optimizing the lifecycle management (LCM) of brand drugs essential for
pharmaceutical companies looking to maximize the value of their
products. Demonstrating how different measures can be combined to
create winning strategies, Pharmaceutical Lifecycle Management:
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Making the Most of Each and Every Brand explores this increasingly
important field to help readers understand what they


